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INSTRUCTIONS: Answer question one (30 marks) and any other two

QUESTION ONE (COMPULSORY 30 marks)

a) Describe the process of advertisement (10 marks)
b) Explain Factors determining selection of the promotion mix (10 marks)
c) Explain the five marketing concepts in principles of markgting (10marks)
QUESTION TWO
a) Explain the five types of consumer products (10 marks)
b) Explain the benefits of market segmentation (10 marks)
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— Ea) Explain th; functio-ns of marketi;g.:esearch- = - -(IO marks) b
c) Explain the buying decision process (10 marks)

QUESTION FOUR

a) Explain the five bases for the market segmentation (10marks)

b) Explain five patterns of target market selection that should be considered (10 marks)



